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Abstract
It is necessary to support daily lives with the advance of ubiquitous society.
It is said people need high usability which gets rid of barrier between a user and
technologies, but daily lives are more individual thing. So I present pleasurability
, which is a new concept, to offer personalized services. Pleasurability achieve a new
relationship between them from the viewpoint of pleasure . I define it and build
a new pleasurable service as a case study, then evaluate the application.
As a result of consideration, I show importance to provide not only usability, but
also pleasurability.
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